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Secret #1: Entertainment vs. Advertisement



Secret #1: Entertainment vs. Advertisement
The average person scrolls 300 feet of social media content daily.
Social media has allowed them to choose what they see/not see.

When introduced to content, they’re more likely to pay attention to 
entertainment vs. advertisement.  What type of sentiment are you giving 

off in your content?

VS.



Entertainment vs. Advertisement



Entertainment vs. Advertisement
How can you be more entertaining?

● Show, don’t tell
● Create a content series
● Engage with followers
● Complement your content
● Use softer selling language
● Pay attention to your metrics



Secret #2: Get on the right channels



Secret #2: Get on the right channels
Facebook.  Instagram.  LinkedIn. Twitter. Snapchat. Pinterest. Email. 

Website. App.  Where should you have a presence?

Industry ContentGoals
Is your industry in 

the creative space? 
The food space? Or 

is it more 
professional, like a 

bank?

Will you be creating 
white papers? Or 
will you be doing 
behind the scene 

photos and videos?

Audience
Are you targeting 

CEOs? Moms? 
Families? Young 

adults? What 
motivates them to 
be your customer?

What are your 
specific goals for 

the year?
Everyone wants to 
increase sales, but 
who do you want 
build sales with?



Channel Description Audience Good for... Industries What you can 
expect

Facebook Allows for visuals 
and copy

Skews older Targeted ads Food, professional, 
shops, arts, 

Retargeting ads, ad 
placements 
beyond the 
platform, 
website-like

Instagram Allows for visuals 
and copy, but 
prefers short 
content and strong 
visuals

Skews millennial 
and younger

Visuals, designs, 
and live videos

Food, shops, 
design - those with 
visually compelling 
products and 
services

Quick, short 
snackable content 
with strong visuals

Twitter 280 characters and 
allows links, videos, 
visuals.  More link 
driven.

Skews millennials Reporting and 
promoting links

News, used as 
customer service 
tool by businesses

Requires constant 
monitoring and 
posting

LinkedIn Best for sharing 
links or posting 
long-form content

Skews professional Professional 
content

Businesses Use your personal 
page more than 
your business page



Secret #3: Organize your content in 
meaningful ways and use keywords



Organize your content in meaningful ways 
and use keywords
Each platform provides ways to organize your content so it can be easily 

found when someone is on your page. 

Instagram lets  you 
to highlight content.  

This allows you to 
organize your 

content as if it was a 
search bar on a 

website.  Using your 
website’s search bar 
can be a great start 
to organizing your 

content on 
Instagram.



Organize your content in meaningful ways 
and use keywords
Each platform provides ways to organize your content so it can be easily 

found when someone is on your page. 

Hashtags on 
Facebook, Twitter, 

and Instagram help 
put your content in 

front of the right 
people, be part of 

larger conversations, 
and show up in 
search terms.  



Organize your content in meaningful ways 
and use keywords
Each platform provides ways to organize your content so it can be easily 

found when someone is on your page. 

Facebook has 
several spaces on its 

pages to 
accommodate 

different types of 
content. 



Organize your content in meaningful ways 
and use keywords
Each platform provides ways to organize your content so it can be easily 

found when someone is on your page. 

Keywords are important because today’s social media platforms work a lot like a website. Using keywords on 
social media sites is very similar to using keywords on company websites. For those who are unfamiliar, this 

practice is called search engine optimization (SEO), and this process involves selecting a keyword and 
optimizing the website for that keyword. A keyword simply means a word or short phrase that people use to 

search for something.  Before deciding which keywords are important for you, it’s important to 
realize that the keywords you decide to use will be different for different social media accounts. 

It is not a “one keyword fits all” operation. 



Organize your content in meaningful ways 
and use keywords
Each platform provides ways to organize your content so it can be easily 

found when someone is on your page. 

1. Use your keywords in photo captions.
2. Use keywords when linking and tagging web pages. 

3.  Use the keyword in your headline.
4. Include keywords in your about me section. 



Organize your content in meaningful ways 
and use keywords

Where can you find keywords?

1. Google Trends;
2. AdWord & SEO Keyword Permutation Generator;
3. Answer the Public;
4. Google Correlate;
5. Keywords Everywhere;
6. Wordtracker Scout;
7. Google Search Console

8.

https://ahrefs.com/blog/free-keyword-research-tools/#google-trends
https://ahrefs.com/blog/free-keyword-research-tools/#adword-permutator
https://ahrefs.com/blog/free-keyword-research-tools/#answer-the-public
https://ahrefs.com/blog/free-keyword-research-tools/#google-correlate
https://ahrefs.com/blog/free-keyword-research-tools/#keywords-everywhere
https://ahrefs.com/blog/free-keyword-research-tools/#wordtracker-scout
https://ahrefs.com/blog/free-keyword-research-tools/#google-search-console


Secret #4: Don’t post just to post. Identify 
your content topics and goals



Don’t post just to post. Identify your 
content topics and goals

What are your marketing goals?
What are the stories you plan to tell to meet those goals?

Our technique

Our people

Our products/
services

Reviews

Tips & Tricks



Don’t post just to post. Identify your 
content topics and goals

Goal

Grow sales by 
10% with new 

health 
conscious 

sweet eaters in 
Cincinnati.

Story: Our 
technique

We make 
organic 

cupcakes 
using local 
ingredients

Videos showing ingredients
Behind the scenes at the bakery
Side by side - our baked goods vs. 
other baked goods
Taste testing / vote 



Secret #5: Build your reviews



Build your reviews

 Online review build trust. Star ratings are incorporated into a business’s Facebook 
EdgeRank. Much like Google has its 200 ranking factors, Facebook has an algorithm 
that determines where your posts will end up in the news feed, if they end up there at 

all.
EdgeRank is calculated with “affinity,” “weight” and “time decay.” Affinity measures the 
interaction between a Facebook user and a brand, while weight is the importance of 
that action. Star ratings factor into both. Put simply: overall organic reach and brand 
visibility are directly impacted by EdgeRank, which is influenced in part by star ratings.



Build your reviews

Offer a promotion 
Follow up with each purchase

Hold a giveaway

Promote on your page
Answer each review/say thanks
Follow up on negative reviews

Facebook Groups



Secret #6: Capture video footage



Capture video footage

It’s predicted that 95% of social media will be some type of video in the 
next five years. You don’t need fancy equipment to make video come to 

life.

Facebook LIVE
Instagram LIVE

Facebook Slideshow
Marco Polo (app)

Video Editor (app)
Boomerang (app)



Capture video footage



Secret #7: Be visually compelling



Secret #7: Be visually compelling

The difference levels of engagement between a decent photo, good 
photo, and great photo is widespread. If someone were to cover up the 
name on our profile and they were just looking at your visuals, would 

they know it was you?



Be visually compelling

Canva
Phone (landscape)

Instagram and Facebook editing tools
Flat lay 

Add text and layers using Facebook and Instagram



Secret #8: Identify your digital audience



Identify your digital audience

Build out audiences for Instagram and Facebook.
Add demographics, geography, and psychographics. 



Secret #9: Add a Facebook pixel



Secret #9: Add a Facebook pixel



Secret #10: Use small boosts for 
engagement and larger ad spends for 
more specific ads



Use small boosts for engagement and 
larger ad spends for more specific ads



Use small boosts for engagement and 
larger ad spends for more specific ads



Use small boosts for engagement and 
larger ad spends for more specific ads



Use small boosts for engagement and 
larger ad spends for more specific ads



Use small boosts for engagement and 
larger ad spends for more specific ads



Secret #11: Focus on growth and 
retargeting



Focus on growth and retargeting



Focus on growth and retargeting



Secret #12: Use social media to get 
awareness from influencers



Use social media to get awareness from 
influencers
Tag influencers on social media to spread the word about your business

Identify top 
influencers in your 
industry and tag 

them in your content. 



Secret #13: Social media can be a customer service tool



Social media can be a customer service tool

Having a strong presence on social media adds credibility to your business.
When customers feel like your credible, they are more inclined to reach out about with 

questions, using your platforms as a customer service tool. 

Facebook Messenger
Facebook Wall Posts
Facebook Comments
Instagram Messages
Instagram Comments

Tweets
Twitter Messages



Social media can be a customer service 
tool
● Prepare talking points to your most FAQs
● Turn on your messages
● Have a process to get the message to the right person
● Check your messages/communication daily
● Give your followers the “ok” to use your social media as a customer 

service tool
● Acknowledge the communication in person
● Acknowledge the negative. Take negative page communication to a 

private message
● Set up an automatic reply, then follow up



Secret #14: Leverage local and national 
publishers



Leverage local and national publishers

Reach out to 
Cincinnati Refined 
for a free feature. 

Sign up for HARO to 
pitch your response 

to media stories. 



Secret #15: Engage and keep a 
conversation



Engage and keep a conversation

● Every review, comment, post, deserves some type of 
reply

● Start the conversation on your page
● Follow those who may be potential customers



Ask Away


